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ABSTRACT 
 
Because the Web has become such an important element in effective and comprehensive 
response to crisis situations, more and more companies are establishing template sites, 
sometimes called “dark” or “stealth” sites, which are pre-organized with pre-authorized 
information.  They are set up to immediately respond to the general nature of crises and to 
specific scenarios, and used to get ahead of the negativity often caused by delays in responding 
to situations of public interest. 
 
These sites feature “fill-in-the-blank” architecture where key information can be easily inserted 
and made widely available promptly, especially to employees and the news media.  The vast 
majority of media calls in crises are inquiries for basic information.  The most frequently 
requested information is the location of the emergency, exact time of the event, victim 
identifications, if any, and potential damage to the product, reputation, facility, or business.  
These inquiries take enormous amounts of time and generally yield very simple stories that 
acknowledge the event’s basic nature.  Having a Web site with basic information immediately 
available can reduce media relations calls by up to 90 percent.  Recent studies show that 
reporters, by overwhelming percentages, consult the Web on every story, including emergencies 
and fast-breaking situations. 
 
This monograph provides suggested subpages and a table of contents as well as several models. 
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If this Abstract has been helpful and you wish to acquire the entire text, please visit 
www.Amazon.com.  
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James E. Lukaszewski (loo-ka-SHEV-skee) advises, coaches, and counsels the men and women 
who run very large corporations and organizations.  He is an expert in managing and 
counteracting tough, touchy, sensitive corporate communications issues.  The fastest growing 
portion of his practice involves civil and criminal litigation.  He is one of the few who can and 
truly does coach CEOs. 
 
He is a prolific author (several books, hundreds of articles), lecturer (corporate, college and 
university), coach, and counselor.  He is quoted in publications such as The New York Times, The 
Wall Street Journal, The Miami Herald, the Harvard Business Review, and industry trade 
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His 1992 book, Influencing Public Attitudes: Strategies that Reduce the Media's Power, remains 
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Executive Action® Crisis Communication Management System and has published 26 unabridged 
monographs on critical communication subjects since 1994.  His newest book, Why Should the 
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