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Footnote: Who these key audiences are and their
relative importance was described in Part I1 of this
scrics. P-1 and P-2 are primary relationships whose
support is critical for the project. 5-1 and §-2 are
imporlant, but secondary supporling relationships to
the project.
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SECTION D: ELEMENTS
OF INFLUENCE

PUBLIC CONSENT

» Academics
» Bysincss Associations

« Business Opponents
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» Customers
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CORE VALUE NEGATIVELY
IMPACTED PUBLICS (P-1)

« Environmental Activists
» Media
« Voters

IMPACTED PUBLICS (§-1)
GOVERNMENT
OFFICIALS (P-2)

CORE VALUE POSITIVELY

+» Advance Information (s)

« Environmental Commitment (P)
« Face-to-face Interaction (T)

+ Independent Verilication (CC)

» Openness/Accessibility/Honesty (P)

+ Positive Actions (T)

» Property Value Guarantees (CC)

« Public Involvement in Decision-making (P)
« Responsivemess (S)

» Public Ovessight {(CC)

« Stimulate Community Input (T)

« Valucs/Ethics/Principles (CC)




